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PROMOTE WOODSTOCK

Promote Woodstock (a new public-private entity that
has its initial funding from the City of Woodstock)
has hired a5, a Chicago-based brand and digital firm,
to develop and execute a plan to promote Woodstock
tourism, economic development and quality of life.

The marketing plan and creative platform are
designhed to put Woodstock “on the map.”

PROMOTE WOODSTOCK LEADERSHIP IS:

Tom Dougherty

Greg Gantner

Rodney “Pags” Paglialong
Maureen Larson

Mike Turner



THE CAMPAIGN
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KEY AUDIENGES
e Residents —% Future Residents

e Businesses —=% Future Businesses

e Tourists
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with Kids in Place




THE CAMPAIGN
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THE CAMPAIGN / 2015-2016

Digital
Advertising

Print
Advertising

Outdoor

Events Advertising

Google
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THE EXPERIENCE

Retail
- Places to Stay
: — Public Toilets
Festivals/ MES OIS IW — Site Furniture
Events — Kiosk /7 App
—Wayfinding

Woodstock

Venues/ McHenry
Attractions County




THE GREATIVE
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WOODSTOCK INDEPENDENT

WO0DSTOCK
named one of the
A CHARMING TOWN SQUARE. 10 MOST
A HISTORIC OPERA HOUSE. ONE OF THE EXCITING PLACES

BEST FARMER’S MARKETS AROUND.

in Hlinois by

a Buddhist Temple.) A beautiful historic town square. Victorian M OVOTO
architecture. Terrific schools. Plenty of charming retail shops,
restaurants, bars, theaters and festivals, and a world-renowned Opera
House with weekly performances. All easily accessible to Chicago and
surrounded by a pastoral countryside perfect for berry picking and

whiling away the day. RealWoodstock.com

Home to 24,800 people. 389 businesses. 25 churches. (Including




WOODSTOCK INDEPENDENT

LIQUID BLUES

named one of the

FIND REAL FOOD, MUSIC,
FESTIVALS AND FUN. ,{ﬁ,,ﬁf,ﬁ;';

ALL REAL EASY TO GET TO.
outside C'éicaga by

Home to 24,800 people. 389 businesses. 25 churches. (Including

a Buddhist Temple.) A beautiful historic town square. Victorian TH H I I-I-IST
architecture. A world-renowned Opera House. Terrific schools. Plenty
of charming retail shops, restaurants, bars, theaters and festivals, and
a blues bar that's one of the best anywhere. All easily accessible to
Chicago and surrounded by a pastoral countryside perfect for berry

picking and whiling away the day. nealw00dst00k.com




PRINT ADS / NW HERALD

o EIWODDSTOCK rere



DIGITAL ADS

REAL CHARM.
REAL LOCAL SHOPPING.
REAL NIGHTLIFE.

WOODSTOCGK
MOZART FEST

JULY 25-26 - AUGUST 8-9
THE WOODSTOCK OPERA HOUSE
W00DSTOCK, IL

IZ4W00DSTOCK IZ4W00DSTOCK

REAL FESTIVALS.
REAL FUN.

WO00DSTOCK SUMMER
FOLK FESTIVAL IN THE PARK

JULY 15-19

JULY 19 EMRICSON PARK, W0ODSTOCK, IL

DOWNTOWN WOODSTOCK, IL

IZ4WO00DSTOCK IZ4WO00DSTOCK

« Wusie « Wovies - Games -




REAL CHARM.
REAL LOCAL SHOPPING.
REAL NIGHTLIFE.

REAL FESTIVALS.
REAL FUN.
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RADIO

Folk Festival

WBEZ is supported by Real Woodstock, presenting the
30th annual Folk Music Festival Sunday, July 19th, on
the historic Woodstock Town Square. Performers
include Ellen Bukstel, Peter Mulvey, Sons of the Never
Wrong, and other folk artists.

More at Real Woodstock dot com.



RADIO

Mozart Festival

WBEZ is supported by Real Woodstock, home of the
annual Woodstock Mozart Festival taking place this
year July 25th to 26th and August 8th to 9th, with the
music of Mozart and other composers In the intimate
and historic Woodstock Opera House.

Learn more at real Woodstock dot com.



RADIO

General/Farmer’s Market

WBEZ is supported by Real Woodstock, a community
reachable by Metra, with a farmer’s market, an historic
town square and opera house, plus locally-owned
shops and restaurants. Day trip planning to
Woodstock, lllinois is at real Woodstock dot com.






EVENT ADVERTISING OVERVIEW

Real Woodstock Campaign
Woodstock Independent (print)..... Wednesday, July 15; Friday, July 31

Northwest Herald (digital) ......... Wednesday, July 15 through Monday, August 3
Northwest Herald (print)........... Thursday, July 16 through Friday, August 7

(10 days, run in tandem with Mozart Fest ad)
McHenry County CVB (digital)...... Wednesday, July 15 through July 2016
WBEZ ....... ... iiiii e as Wednesday, July 15 through Friday, July 17;

Wednesday, July 12 through Friday, July 14;
Wednesday, August 5 through Friday, August 7

Pandora ................cciiuunnn Wednesday, July 15 through Sunday, August 23
OakPark.com (digital) ............. Wednesday, July 15 through Saturday, August 1
Google Adwords . ................. Starting Wednesday, July 15

Microsite .. .... ... ... i ia . Wednesday, July 15



EVENT ADVERTISING OVERVIEW

Summer in the Park

Northwest Herald (digital) ......... Wednesday, July 15 through time of event
McHenry County CVB (digital)...... Wednesday, July 15 through time of event
GoogleAdwords .................. Wednesday, July 15 through time of event
Microsite . ...........coiiiinnnt Wednesday, July 15 through time of event
Folk Festival

WBEZ ....... ..., Wednesday, July 15 through Friday, July 17
McHenry County CVB (digital)...... Wednesday, July 15 through time of event
OakPark.com (digital) ............. Wednesday, July 15 through time of event
Google Adwords . ................. Wednesday, July 15 through time of event

Microsite . ...........coiiiiinnnn Wednesday, July 15 through time of event



EVENT ADVERTISING OVERVIEW

Mozart Festival
Northwest Herald (print). . ......... Thursday, July 16 through Friday, August 7
(10 days, run in tandem with

Real Woodstock campaign ad)

WBEZ ......... ... .. Wednesday, July 22 through Friday, July 24
McHenry County CVB (digital)...... Wednesday, July 15 through time of event
OakPark.com (digital) ............. Wednesday, July 15 through time of event
Google Adwords .................. Wednesday, July 15 through time of event

Microsite . .............. ... ... Wednesday, July 15 through time of event



THE CO-0P PROGRAM

Civic pride.

By supporting Promote
Woodstock, you will be part
of a sustained effort to tell
the Woodstock story in a
clear, concise, consistent
and compelling way.

Grow your
business.

We want to see you
succeed and have multiple
opportunities that allow
you to promote your
organization, including
electronic, print and event
opportunities that get the
word out locally, regionally
and nationally.

Grow your
community.

Promote Woodstock aims
to grow tourism. Increase
economic development.
Attract new people to

live in Woodstock. And
develop a stronger sense
of community. It’s all about
telling the story of Real
Woodstock, and through
your support we can make
Woodstock stronger and
better for generations

to come.



GO-OP ADVERTISING: DIGITAL ADS

Co-Op
Opportunity

COMPANY NAME OR LOGO HERE /



GO-OP ADVERTISING: POSTER

L Co-Op
10 MOST

A CHARMING TOWN SQUARE. =
A HISTORIC OPERA HOUSE. ONE OF THE EXCITING PLACES pportunlty
BEST FARMER’S MARKETS AROUND.

) in Sllinots by
Home to 24,800 people. 389 businesses. 25 churches. (Including
a Buddhist Temple.) A beautiful historic town square. Victorian M OVUTO
architecture. Terrific schools. Plenty of charming retail shops,
restaurants, bars, theaters and festivals, and a world-renowned Opera
House with weekly performances. All easily accessible to Chicago and

surrounded by a pastoral countryside perfect for berry picking and

whiling away the day. RealWoodstock.com




Co-Op
Opportunity

I COMPANY NAMES/LOGOS HERE I




IZ4W00DSTOCK

abinc.com



